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                         ABSTRACT 
That many women always keep comsuming clothes leads men puzzled and 
unhappy. To promote mutual understanding and respect between the sexes , and to 
promote gender harmony and social harmony, this paper is committed to description 
analysis, impact analysis, effect analysis and countermeasure analysis of women's 
actions of clothing consuming under the view of female development. 
The univariate descriptive analysis and cluster analysis results show that, under 
the view of female development, women's action of clothing consuming overall is 
rational . 
Simple regression analysis and multiple regression analysis results based on 
factor analysis show that, the factors whicih makes women continue to buy clothes are 
complex and diverse----- from women themselves, external factors, social and natural 
factors, psychological and physiological factors , intertwined to play a role in Women 
clothing consumer actions . Compared to those factors unrelated to female 
development ,the factors related to female development influence greater,for 
examples, the income level of women, and the women's own attitude and the pursuit 
of fashion, psychology of pursuit of happiness and mental habits, the pursuit of the 
ideal self, influence on women's actions of clothing consuming furthest. 
Under the view of female development, the positive senses of women clothing 
consumption actions are: to promote women's career development, to enrich women's 
personality development, to promote the development of women's social interaction , 
to enrich the spiritual world of women’s,and also to provide the support from the 
inside and outside of home for the comprehensive development of women. 
The negative impacts of women's clothing consumption are: to cut the time、
effort and money which women invest in development of career and improvement of 
accomplishment and connotation, to destroy marital gender harmony, to lead to 













harmony ; to strengthen women's dependence; affect the overall evaluation of male to 
female, and ultimately to be detrimental to women's development goals.  
To solve the problems brought by women's clothing consumer action, requires 
the joint efforts of various parties. Women must accept themselves and love their 
husbands, must learn to consume rationally, but the most fundamental, women have to 
pursue their own professional development and economic independence. Men must 
give care and loyalty to their wives to cut women's desire for consumption, and they 
also need to understand and respect the women’s consumption needs. Governments 
need to strengthen gender equality education in the national education system , and 
promote the mass media to publicise gender equality , so as to create a good cultural 
atmosphere for women’s overall and balanced development . 
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